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| . 2016 RESULTS HIGHLIGHTS KEY HIGHLIGHTS

Continued top—-line and earnings growth due to expanding global business and successful
launches of new products on the back of strengthened R&D competency

Sales Operating Profit Net Profit
(Unit: W bn) (Unit: W bn) (Unit: W bn)
+789.1 (+9.7%) +38.0 (+6.5%) +101.7 (+49.7%)
8,041.3
8,152.2
586.5 6245 306.5
204.8

2015 2016 2015 2016 2015 2016

« Top—-line growth driven by strong growth of Processed food biz and solid sales
increase across all divisions

* Increase in operating profit thanks fo profit growth of Processed food biz in spite of
the margin deterioration of Foodstuff biz from higher raw sugar and soybean prices

« Sharp increase in net profit dve fo improvement in FX-related and commodity
derivatives—related gains & losses

% Excluding CJ Logistics



II. EARNINGS ANALYSIS BY DIVISION FOOD DIVISION

« Sales up 11.1% owing to strong growth of new HMR products and overseas Processed food biz
« Moderate profit growth due to margin contraction of Foodstuff biz in spite of eamnings increase from
Processed food biz

Sales and OPM trend Earnings analysis
(Unit: W bn)
8.4% 8.4% 7.6% E Sales
OPM - Processed food sales up 15.8% YoY (W2,742.3bn)
41504 4.612.5 due to robust growth of new HMR products and overseas
3.839.9 biz coupled with solid sales of flagship products
Processed (4Q: +20.4% YoY, W663.8bn)
2,097.8 2,368.0 27423 food v Microwavable Rice/Frozen Food sales: YoY +38%,+24%
v’ New HMRY product sales reached annual target of W100bn
TS Foodstuff v’ Overseas sales?: YoY +54%
17421 et T o0esl - Foodstuff sales up 4.9% YoY (W1,870.2bn) thanks to
expanding specialty foodstuff and overseas biz
_———— gg]fl. ________ 2 _015_ _______ 2(219 ________ (4Q: +8.9% YoY, W441.5bn)
“Dumpling sales trend “Revenve frend of new v' Specialty foodstuff sales: YoY +16% (Portion: 15%)
in overseas” HMR products”

(Unit: W bn) 1?,(1'9:'0‘ (Unit: W bn) E Operating profit: up 1.0% YoY (W351.9bn) as solid
China L i : (C;'::‘r’::‘ 200.0~ growth of major categories in Processed food biz offsets
vs 121.0 Soup/Stew decline in profit from raw sugar price increase and

N Others intensified competition in the soybean oil market
88.5 : 100.0 (4Q: +33.0% YoY, W35.1bn)

62,5 4.5 24.5 - Margin improvement in Processed food biz driven by continued
3.5 84.0 L7y ?; (? ﬁ growth of major categories such as microwavable rice, frozen food,

59.0 1.0 and processed meat

— . - Decrease in Foodstuff biz profit from raw sugar price increase and

2014 2015 2016 2017E 2015 2016 2017E

competition in the soybean oil market

1)Hetbahn Cupbahn(cooked rice), Gourmet(western-style food), Soup/Stew, etc 2)YoY +24% when excluding Jixiangju which is a newly added subsidiary for consolidation 4



II. EARNINGS ANALYSIS BY DIVISION BIO DIVISION

Sales and profit increase driven by volume growth and cost reduction from strengthened
R&D competency despite the weak pricing of major amino acids

Sales and OPM trend Earnings analysis
Sales (Unit: W bn) [] Sales: up 3.6% YoY (W1,801.6bn) thanks to
— OPM 8.0% 7.9% volume increase offsetting weak amino acid
pricing
(4Q: +4.9% YoY, W461.6bn)
1.6% 1.801.6 - Methionine: ASP declined by 28% YoY ($3.4/kg)
1.739.7 while volume increased by 70% YoY
Lt v Annual sales volume: 77k tons
(1Q: 18k, 2Q: 21k, 3Q: 17k, 4Q: 20k)
2014 2015 2016 |Z] Operating profit: up 2.3% YoY (W142.0bn) as
———————————————————————————————————— lysine biz turned around and sales volume of
“OP increase from cost reduction nucleotide(cash cow) increased with continued
/) despite the weak pricing of amino acids” /) efforts on cost reduction
St U (402 +135.6% Yo, W41.0br)
1400 o — o 8,000 - Lysine: turned a profit in 2H with increasing
contribution from regions with higher lysine price
~——_ v 2H16 volume: 307k tons (HoH +10%)
1,200 SSeeeel 4,000
138.8 1420 - Nucleotide: sales volume increased to 26k tons
: (YoY +3%) while manufacturing cost reached an
1,000 23.7 0 all-time low on the back of improved R&D

2014 2015 2016 competency



II. EARNINGS ANALYSIS BY DIVISION FEED & [ IVESTOCK DIVISION

Strong growth sustained on the back of expanding overseas biz

Sales and OPM trend Earnings analysis

Sales (Unit: W bn)
= OPM
21% 2.6%

|Z] Sales: up 11.5% YoY (W2,012.9bn) due to

continued sharp growth in Indonesia/Vietnam

3.1% (4Q: +7.9% YoY, W523.7bn)

- Indonesia: sales up 24% YoY thanks to increase
20129 in sales volume of feed and improved livestock
1,805.4 prices
- Vietnam: sales up 26% YoY due to increase in
sales volume of feed
- Domestic: sales up 2% YoY as livestock sales
increased, offsetting the decline in feed price

1,617.7

“Expanding overseas biz “Increasing [V'] Operating profit: up 33.7% YoY (W62.7bn)
contribution” sales volume of feed” as raw material cost for overseas feed biz
72% (Unit: Ton) declined and Indonesia livestock biz turned a

rofit
4.0m~ P

68% (4Q: -36.5% YoY, W8.7bn)
67% 3.5m

3.0m - Indonesia: enhanced margin from higher
livestock prices which resulted from restrictions
on importing DOCY and livestock disease

- Vietnam: improved profitability from reduced
production cost of feed

2.7m

2014 2015 2016 2014 2015 2016 2017E
DDay Old Chick



II. EARNINGS ANALYSIS BY DIVISION CJ HEALTHCARE

Top—-line growth and earnings improvement led by increasing contribution of high—
margin/strategic ETC products and solid growth of drink category

Sales and OPM trend Earnings analysis
Sales (Uit W bn) [V] Sales: up 12.6% YoY (W514.3bn) due to
— OPM expanded sales of high-margin/strategic ETC
1.9% 11.5%/13'2% products and drink category
(4Q: +11.7% YoY, W141.2bn)
514.3 - ETC category: YoY +13%
430.0 4567 v Strong sales driven by growth of high-margin/
strategic products such as Alroxi, Ex-one, and
Forxiga1>
2014 2015 2016

- Beverage category: YoY +15%
(e.g. Condition, Well-being Hutgaesoo)

“Increasing conftribution of

high-margin/strategic products [V'] Operating profit: up 29.8% YoY (W67.9bn)
within ETC category” thanks to strengthened sales & marketing
of internally developed and produced high-
28% margin/strategic ETC products
. 23% (4Q: +10.8% YoY, W18.5bn)

- High-margin/strategic product contribution
within ETC category continues to expand
v High-margin/strategic ETC product sales:

2014 2015 2016 Yoy +37%

1)Alroxi: Anti-emetic drug, Ex-one: Anti-hypertensive drug, Forxiga: Anti-diabetic drug



II. EARNINGS ANALYSIS BY DIVISION CJ LOGISTICS

Sales and profit up 20.3% and 22.4% respectively due to MS gains in the parcel delivery
market and overseas M&As

Sales and OPM trend Earnings analysis
Sales (Unit: W bn) [] Sales: up 20.3% YoY (W6,081.9bn) due to
— OPM 3.8% increase of new orders across all divisions and
3.7% 3.7i/ global M&As
(4Q: +22.1% YoY, W1,632.9bn)
6,081.9 - Contract Logistics(CL): increase in high-margin
45601 5.055.8 contracts (e.g. cold chain) thanks to strengthened

consulting service
- Parcel delivery: strong growth driven by m/s gains

2014 2015 2016 v 16 volume growth: CJ +20.5% vs. market +12.7%
____________________________________ v ‘14 M/S: 38% — ‘16 M/S: 44%
“Parcel delivery MS and volumes - Global: sharp growth(+W533.5bn) from acquiring
continve fo expand” CJRokin(1Q16) and CJ Speedex/Century
MS = (J Logistics volume (mil boxes) Logistics(4Q16)
903.9
750.3
6175 . .
[V'] Operating profit: up 22.4% YoY (W228.4bn)
44.1% owing to overseas M&As despite the sluggish
41.3%

domestic economy

%
38.0 (4Q: +29.6% YoY, W55.2bn)

2014 2015 2016



ll. OTHER ANALYSIS SG&A EXPENSE

Increase in SG&A (+13% YoY) due to higher variable cost driven by top—line growth, efforts
to promote newly launched products, and expansion of infrastructure for growing overseas

biz

(Unit: W bn)

“SG&A to Sales ratio trend”
2015 2016 Chg.

21.6% 23;3% Labor cost 442.0 506.9 64.9

F c . o
Oxpense” | 3905 | 449.9 | 594

T tati
ranspt o' | 331.2 | 3754 | 442

1,994.0 Promotion cost | 142.0 | 1802 | 38.2

1,760.1
Advertising | 564 | 475 | -89
Others 398.0 | 434.1 36.1

2015 2016 Totdl 1,760.1 | 1,994.0 | 233.9




lIl. OTHER ANALYSIS

INON-OPERATING [NCOME & EXPENSE

Improved non—operating line (+W107.3bn YoY) from reduced FX-related losses and

increase in commodity derivatives—related gains

Details (Unit: W bn)
Chg.
[V'] Net interest expense at W113.0bn Al Al 9
(+W2’3bn YoY) Net Interest
Expense -110.7 | -113.0 -2.3
- Outstanding debt balance(Avg.):W4,539.6bn
(Avg. int. rate: 2.8%) -
Ve L et Ggﬁjskglfg:ges _97.9 _47.0 50.9
Equity Method
G%li’;?& fos:es 8.3 0.7 -7.6
FX-related Losses at “W47.0bn .
(+W50.9bn YoY) Donations -35.5 -45.6 -10.1
. Commtqdif):
- Transaction losses -W18.2bn Re g{é‘é"é‘gfﬁs & -12.6 27.8 40.4
- Translation losses -W28.8bn -
Others -32.1 3.9 36.0
Total -280.5 -173.2 107.3
[v'] Commodity derivatives—related gains
at W27.8bn (+W40.4bn YoY) Tax 1012 | -1448 | -436

* 2016 USDKRWIEnding] : 1,208.50, 2016 USDKRWI[Avg] : 1,160.50
* 2015 USDKRWIEnding] : 1,172.00, 2015 USDKRWI[Avg] : 1,131.49 10



lIl. OTHER ANALYSIS

DEBT ANALYSIS

Net gearing ratio stabilized at around 100% with efficient allocation of financial

resources and liquidation of non—core assets

“Net gearing ratio trend”

117%
115%

111%

104%
100%

2012 2013 2014 2015 2016

% Excluding CJ Logistics

(Unit: W bn)
Excluding Including
CJ Logistics CJ Logistics
2015 2016 | 2015 2016

Liability

to Equity
Ratio

165.6% | 169.8%

155.4% | 160.1%

Net Debt
to Ecluﬂy

100.3% | 103.5%

92.4% | 94.7%

Total
Debt

4,277.6 | 4,801.5

5,670.7 | 6,563.2

Net
Debt

3,705.414,133.0

4,975.5|5,739.2

11



IV. APPENDIX FINANCIAL STATEMENT
1-(1). Summary of Income Statement (excluding CJ Logistics)
(Unit: W bn)
4Q15 4Q16 ‘ Change (YoY) 2015 ‘ 2016 ‘ Change (YoY)
Sales 2,008.8 2,231, 22300  11.1% 8,152 8,941 789.1 9.7%
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« 2016 USDKRWIEnding] : 1,208.50, 2016 USDKRWI[Avg] : 1,160.50
+ 2015 USDKRWIEnding] : 1,172.00, 2015 USDKRWI[Avg] : 1,131.49

12



IV. APPENDIX FINANCIAL STATEMENT
1-(2). Summary of Balance Sheet (excluding CJ Logistics)
(Unit: W bn)
2011 2012 2013 2014 2015 2016

Corrent Assefs 2,472.6 2,684.9 2,434.7 2,769.7 2,860.5 3,464.0
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IV. APPENDIX FINANCIAL STATEMENT

2-(1). Summary of Income Statement (including CJ Logistics)

(Unit: W bn)
4Q15 4Q16 ‘ Change (YoY) 2015 ‘ 2016 ‘ Change (YoY)

Sales 3,273. 3,740. 467 .4 14.3% 12,924, 14,563. 1,638.8 12.7%
..... coGs 21575 2’953 3785]47%]0,038 ”,275 ],2367 ]23%
..... (%) S L 03%pf777°/ RS SR —03%pf
..... Grossproﬁf 697 786 889]27%2,886 3,288] 402] ]39%
..... (%) R s -03%,;/223'7 RS SRR 03%pf
..... SG&A 586 629 43875%2,]34 2,444 3099 ]45%
..... (%) st L _”%p’ww e 03%pf
..... opemhngproﬁi ”] ]56 45]403%75] 843 922 ]23%
..... (%) e L og%pfss'y R SRS 00%pf
..... Non—opemhngp/L —60 _]30 —694NA-386 _3]5 7]4 e
..... (%) I R —Ié%pf—30°/ R SR 08%pf
..... Recurrmgproﬁf B 26 —243—477%364 528 ]636 448%
..... (%) RN Rl _09%,#287 R, I 08%pf
..... T i ]5 —256—623%253 353 998 393%
..... (%) et L _09%”207 R I 04%,,1

« 2016 USDKRWIEnding] : 1,208.50, 2016 USDKRWI[Avg] : 1,160.50
+ 2015 USDKRWIEnding] : 1,172.00, 2015 USDKRWI[Avg] : 1,131.49

14



IV. APPENDIX FINANCIAL STATEMENT
2-(2). Summary of Balance Sheet (including CJ Logistics)
(Unit: W bn)
2011 2012 2013 2014 2015 2016

Current Assefs 3,325.0 3,363.5 3,705.0 3,973.3 4,018.5 4,880.7
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IV. APPENDIX

EARNINGS BY DIVISION (EXCLUDING CJ L OGISTICS)

3. Earnings results by division

(Unit: W bn)
2014 2015 2016
1Q 2Q 3Q 4Q 2014 1Q 2Q 3Q 4Q 2015 1Q 2Q 3Q 4Q 2016
cJa
Sales 1,803.2 1,760.3 1,899.1 1903.2( 7,365.8 1,999.2 1,967.1 2,177.1 2,008.8 81522 2,194.9 22062 23084 2,231.8 809413
Grossproft | 4783 4539 5323 5151 19696 5890 5701 6340 5535 23466 6693 6323 7007 6163 26185
Operating Profit | 988 869 1367 1091 4315 1826 1527 1770 742 5865 1830 1521 1861 1033 6245
EBmOA 1759 1614 2094 2056 7523|2655 2392 2620 1718 9385 2748 2467 2744 2031 9990
OP margin(%, 5.5% 4.9% 7.2% 5.7% 5.9% 9.1% 7.8% 8.1% 3.7% 7.2% 8.3% 6.9% 8.1% 4.6% 7.0%
Food Division
Sales 964.4 932.0 1,036.6 906.9| 3,839.9] 1,048.6 9934 1,151.5 956.9| 4,150.4| 1,159.8 1,103.5 1,243.9 1,1053 46125
‘GrossProfi | 3148 2089 3315 2873 12325 3553 3286 4215 3121 14175 4167 3668 4340  352.1| 1.569.6
Operafing Profit | 949 795 1065  4l4 3223 1108 794 1319 264 3485 1181 844 1143 351 3519
EBTDA | 1326 1160 1416 926 4828 1495 1204 1739 739 5177|1622 1325 1569 863  537.9
OP margin(%, 9.8% 85% 10.3% 4.6% 84% 10.6% 80% 11.5% 2.8% 84% 10.2% 7.6% 9.2% 3.2% 7.6%
Bio Division
Sales 3495 3437 3542 4308 14782 4017 4335 4645 4400 17397] 4282 4558 4560 4616l 18016
‘Grossproft | 498 496 . 878 1116 2988 1231 1207 892 1088 4418 1200 1220 1261 1267] 49438
Operating Profit | _ =159  -160 104 452 237/ 504 477 . 233 174 1388 314 298 398 410 1420
EBMDA 124 118 378 769 1389 836 814 547 529 2726 677 638 743 762 2820
OP margin(%, -4.5% -4.7% 29% 10.5% 1.6% 125% 11.0% 5.0% 4.0% 8.0% 7.3% 6.5% 87% 8.9% 7.9%
Feed & Livestock Division
Sales T 3818 3816 4012 4531 16177] 4430 4272 4497 4855 18054 4892 5214 4786 5237 20129
GrossProfit | 541 478 . 465 538 2022 553 617 . 642 . 625 2437 671 758 714 618 2761
Operating Profit | 79 121 9.1 53 344 93 131 108 1371 69| 151 208 181 . 87 627
EBMDA ] 132172 141135 580|152 197 174 235 758 | 221 289 248 172 930
OP margin(%, 21% 3.2% 2.3% 1.2% 2. 1% 21% 3.1% 24% 2.87% 2.6% 31% 4.0% 3.8% 1.7% 3.1%
CJ Healthcare
Sales 107.5 103.0 107.1 112.4 430.0 105.9 113.0 1114 126.4 456.7 117.7 1255 129.9 1412 . 514.3
sdes ] 2. 100, L ML 00 080 M0, MIL e el T e 0. ML e
Operating Profit | 119 113 107 172 _5LI 121 125 110 i67] 523 184 171 139 185 67.9
EBMDA | 177,064 159 228 726 172 177 160 215 724 228 215 184 234 86.1
OP margin(%, 11.1% 11.0% 10.0% 15.3% 11.9% 11.4% 11.1% 92.9% 13.2% 11.5% 15.6% 13.6% 10.7% 13.2%




IV. APPENDIX M/S TREND
4. Processed Food Domestic M/S trend
(Unit: %)
2016

e 2013 | 2014 | 2015 | 2016 ]'I-\N FEB - MAR - APR ' MAY ]'UN ]'UL AUG | SEP = OCT | NOV
Seasoning 775 | 771 | 773 | 780 | 777 | 787 780 774 780 779 784 784 777 780 | 78.0

coamida | T o,,g,m,| .......... 813 816809 813 81282]8]080580781181481632]8]4 814
......... Nu“,m|590 480491 439 459498460432467438455435380405 395

Beksol Marinade 458 | 462 | 496 | 498 | 495 | 513 1 497 497 496 476 478 477 524 489 | 492
Pepper Paste 471 | 48.7 | 50.1 | 503 | 483 : 482 495 499 : 516 : 510 : 503 : 49.8 : 50.7 - 52.6 | 50.9

Haochandle |Pepper Paste w. Vinegar| 402 | 437 | 462 | 452 | 449 454 484 456 477 452 422 412 459 464 | 431
(Paste) | Beanpaste457 487502 5” 499503503509517 ..... 5”5095]4520520509
 Seasoned Bean Paste | 437 | 453 | 485 | 489 | 476 482 489 487 491 487 493 501 493 489|480

Rice 652 | 654 | 660 | 672 | 674 678 675 671 680 646 662 701 678 663 | 665

Hetbahn | i WhiteRice | 646 | 647 | 643 | 662 | 667 669 668 668 665 630 651 694 667 650|658
. Multi-grainRice | 688 | 693 | 748 | 34| 717 732 722 685 770 749 734 747 746 752|725

Cubbahn" Cooked Rice 40.7 | 599 | 463 468 521 : 574 535 541 @ 652 715 @ 641 653 | 610
Fishery Fish Cake 396 | 407 | 427 | 419 | 421 428 418 420 430 428 422 416 415 421 | 392
Dumpling 222 | 262 | 342 | 403 | 385 : 378 : 39.9 1 39.6 407 429 428 442 412 403 | 387

O T Cooked Frozen | 184 | 207 | 218 | 235 | 223 361 D7 ms ns 224 246 250 273 222|220
Processed Canned Ham 445 (442 | 481 | 491 | 488 : 435 543 526 508 516 ' 513 486 49.6 524|534
Meat |~ SalmonCan | 857 | 602 | 63.0 | 657 | 597 680 524 560 553 588 576 519 731 529 |486
Kimchi Kimchi 97 | 94 [ 138 | 209|136 : 131 : 140 : 154 : 160 182 : 226 : 238 : 256 : 26.0 | 254

Note: Revenue—basis market share, Source: Link—Aztec
1) HMR product launched in 2015

17
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